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The Italian companies of the agrifood
and tourism meet foreign companies
and operators of the sector
(buyers, importers, distributors,
commercial agents, travel
agencies, representatives,
wholesalers, restaurateurs,
hoteliers) in a breathtaking
location: the castel dell’'Ovo
Naples.
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a big Opportunity

The participation at the international fair MEDITERRANEO WINE & FOOD AND TRAVEL
represents for the Italian companies of the agri-food and tourism, and for the foreign companies, the
most important global fair event ever realized in the Mediterranean area. The exhibition proposes,

as a first initiative, the gathering of Italian companies from various regions and foreign companies
from various countries. The event has an exhibition area for the Italian
companies - which will promote and relaunch the brand MADE IN
ITALY ( beginning from the South) - and an area for foreign
companies.
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the fldvantages

1. The possibility for companies to work “as a team”, that is being arranged
in the stands in such a way as to offer potential customers an overview of
the Italian regional excellences.

2. The Fair will also offer each region the opportunity to self-promote
through its own information stand that, together with the stands of the
companies of the same region will offer the opportunity to taste typical

specialties.

3. Foreign countries will be promoted together with their companies and
typical products.

4. Organize sponsoring activities with companies and credit institutions, in
order to amplify the advertising return.

5. L4. The outward communication, thanks to the fair, of a large production
area of high quality and competitiveness, compact and efficient. The exhibit
area will be open and not closed.

6. The tourism sector will have a specially reserved area inside the Castel
dell’Ovo, the most ancient of Naples and one of the most representative
elements of the city, which stands out in the famous panorama of the Gulf,
in front of Via Partenope, the street of the famous hotels preferred by
international tourism.
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Big Wine fiards 2022

apecial flwardas

International Award of Gourmet Haute Cuisine for Italian and
foreign Chefs, divided by category with evaluation of merit
by a special International Jury (composed of starred Chefs,

gastronomes and journalists) and awarding of the recognitions

foreseen by the regulations.

International competition of wines of excellence addressed to
Italian and foreign wineries, divided by category with evaluation
of merit by a special International Jury (composed of sommeliers,
oenologists, journalists and experts in the field) and assignment
of awards provided by the regulation.

International Competition of High Fashion reserved for Italian
and foreign designers who will exhibit clothes inspired by nature
through various catwalks, divided by category with evaluation of

merit by a special International Jury (composed of journalists and
experts in the field) and assignment of awards provided by the
regulation.



the Village

Houseitaly organizes within its village the didactic farm, with formative and educational courses aimed to healthy
living and healthy eating, to entertain children and young people of various ages and the island Houseitaly with the
best Mediterranean excellence.

‘Houseitaly Didactic Farm
Area dedicated to children and youths who will be able to have a direct contact with plants
and animals and rediscover the values and agricultural traditions
of the past.

They will be able to participate in the work of seeding
harvesting and transformation of products, to
catch the scent of herbs and freshly baked
pizza, made with their hands. Children
become active protagonists of their own
knowledge, increasing their attention to
agriculture and to the valorization of
the city-countryside relationship, to the _h.
knowledge of typical Mediterranean
products and biodiversity.

‘Howseitaly meets School.
‘Howseitaly laland
Area dedicated to children and young people

to know the Mediterranean gastronomic
excellence.
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For information and bookings, please write to: mediterraneowineefood @gmail com



